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LN 1109 Communication Skills 

FD 1102 Cultural Studies – I 

FD 1103 Fundamentals of Design – I 

FD 1104 Drawing & Color Study – I 

FD 1105 Material Exploration with 3D Design – I 

FD 1106 Photography 

FD 1107 Design Thinking 

II 

FD 1201 Computer Applications 

FD 1202 Cultural Studies –II 

FD 1203 Fundamentals of Design – II 

FD 1204 Drawing & Color Study-II 

FD 1205 Material Exploration with 3D Design– II 

FD 1206 Craft Study & Documentation 

FD 1207 Design Concepts 

FD 1208 Tailoring Techniques 

II 

III 

CY 1003 Environmental Science 

FD 2101 Textile Studies 

FD 2102 Fashion Studies 

FD 2103 Fundamentals of Pattern Making & Draping 

FD 2104 Garment Construction Details-I 

FD 2105 Creative Textiles 

FD 2106 Fashion Illustration-I 

FD 2107 Integrated Project - I 

IV 

FD 2201 Traditional Textiles & Crafts 

FD 2202 Advanced Pattern Making & Grading 

FD 2203 Garment Construction Details-II 

FD 2204 Print Design & Development 

FD 2205 Fashion Illustration-II 

FD 2206 Integrated Project - II 

XXXX Open Elective - I 
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FD 3101 Intellectual Property Rights 

FD 3102 Research Methods 

FD 3103 Knit Wear 

FD 3104 Creative Pattern Making 

FD 3106 Integrated Project -III 

  Program Elective (Any One) 

FD 3150 Fashion Styling & Photography 

FD 3151 Fashion Critique 

FD 3152 Fashion Advertising  

FD 3153 Costume Jewellery 

VI 

FD 3201 Portfolio Development 

FD 3202 Men’s Wear Pattern Making & Grading 

FD 3203 Men’s Garment Construction 

FD 3204 Merchandising & Production Methods 

FD 3205 Integrated Project -IV 

XXXX Open Elective - II 

IV 
VII FD 4101 Long Term Industry Attachment/Craft Project 

VIII FD 4201 Final Design Project 
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MANIPAL UNIVERSITY JAIPUR 
School of Planning and Design 

Department of Fashion Design 

Course Hand- out 

Final Design Project | FD-4201| 21 Credits | 12 0 18 21 

Faculty :  
 

Course : Core 
 
 
 

 

A. INTRODUCTION: This course is devoted to draw upon and integrate learning of all the subjects 
across all the years of course and to apply this integrative learning to identify, create and solve 
design problems/ opportunities in the apparel industry. To tie all of the various strands of learning 
together into a significant body of work and to generate a design concept from the initial idea 
through to final realization, product strategy and promotion. This project is the culmination of 
your personal ideas and investigations towards the realization of an original, creative and 
innovative body of work. You will be encouraged to work more independently, setting your own 
briefs, focusing on problem solving and working towards your objectives. This subject will help 
students For strengthening themselves professionally in preparation For a career according to 
their choice of design category and various market options. 

 

B. COURSE OUTCOMES: At the end of the course, students shall be able 

 
[4201.1]. To conduct independent research on self-directed design briefs for gathering information 
using specialized skills across a focused area of study. 

[4201.2]. To use techniques of forecasting trends sourcing fabrics and trimmings and design. 
[4201.3].To able to give pricing and costing of the product taking into consideration all the costs 
involved in producing the product. 

         [4201.4]. To demonstrate ability to plan schedules and manage time effectively. 
[4201.5]. To demonstrate the values, ethics and competencies as a design entrepreneurs. 
[4201.6]. To exhibit effective oral and visual communication skills using a range of media to 
prepare and present product range. 

 
C. PROGRAM OUTCOMES AND PROGRAM SPECIFIC OUTCOMES 

[PO.1]. Problem analysis: Identify, formulate, research literature, and analyze complex design problems 
reaching substantiated conclusions using elements and principles of design. 

 
[PO.2]. Communication: Communicate effectively on complex design activities with the design 

community and with society at large, such as, being able to comprehend and write effective reports and 
design documentation, make effective presentations, and give and receive clear instructions. 

 

[PO.3]. Design knowledge: Apply the knowledge of design fundamentals, and an specialization to the 
solution of complex design problems. 

 
[PO.4]. Design/development of solutions: Design solutions for complex problems and design system 

components or processes that meet the specified needs with appropriate consideration for the 
public health and safety, and the cultural, societal, and environmental considerations. 
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[PO.5]. Modern tool usage: Create, select, and apply appropriate techniques, resources, and modern 
designing and IT tools including prediction and modeling to complex designing activities with an 
understanding of the limitations. 

[PO.6]. Project management and finance: Demonstrate knowledge and understanding of the design 
and management principles and apply these to one’s own work, as a member and leader in a team, 
to manage projects and in multidisciplinary environments. 

 
[PO.7]. Conduct investigations of complex problems: Use research-based knowledge and research methods 

including design of experiments, analysis and interpretation of data, and synthesis of the 

information to provide valid conclusions. 

 
[PO.8]. The Designer and society: Apply reasoning informed by the contextual knowledge to assess 

societal, health, safety, legal and cultural issues and the consequent responsibilities relevant to the 
professional design practice. 

 
[PO.9]. Individual and team work: Function effectively as an individual, and as a member or leader in 

diverse teams, and in multidisciplinary settings. 

 

[PO.10]. Ethics: Apply ethical principles and commit to professional ethics and responsibilities and norms 
of the designing practice. 

 

[PO.11]. Environment and sustainability: Understand the impact of the professional designing 
solutions in societal and environmental contexts, and demonstrate the knowledge of, and need for 
sustainable development. 

 
[PO.12]. Life-long learning: Recognize the need for, and have the preparation and ability to engage in 

independent and life-long learning in the broadest context of technological change. 

PROGRAM SPECIFIC OUTCOMES (PSO’S) 
 

[PSO.1]. Ability to discuss fashion and design with intelligence and contextual connect in terms of 
issues related to it and its business globally and nationally. 

 
[PSO.2]. To be able to apply conceptual and practical design process to create innovative fashion 

products in accordance to the buyer groups/segments. 
 

[PSO.3]. To be able to understand the markets structure, operational procedures of the industry, 
client requirements and expectations in terms of domestic and international market trends 
and quality standards prevailing in the fashion and textile industry. 

 
[PSO.4]. Adapt and understand the situations with curiosity and an open mind, take initiative, 

consider and set objectives, plan and manage research activities, reflect on and evaluate the 
outcomes. 

 
[PSO.5]. Achieve proficiency in professional presentations and demonstrate ability to work with 

creative hand skills & presentation technology. 
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D. ASSESSMENT PLAN: 
 

Criteria Description Maximum 
Marks 

Internal 
Assessment 
(Summative) 

In class Assignments , Activity feedbacks (Accumulated and 
Averaged) 

 

420 

End Term Jury 
(Summative) 

End Term Jury (External) 280 

 Total 700 

Attendance 
(Formative) 

A minimum of 75% Attendance is required to be maintained by a student to be 
qualified for taking up the End Semester Examination/Jury. The allowance of 
25%includes all types of leaves including medical leaves. 

 
Make up 
Assignments 
(Formative) 

Students who misses a session will have to report to the teacher about the absence. 
A makeup assignment on the topic taught on the day of absence will be given which 
has to be submitted within a week from the date of absence. No extensions will be 
given on this. The attendance for that particular day of absence will be marked blank, 
so that the student is not accounted for absence. These assignments are limited to a 
maximum of 5 throughout the entire semester. 

Homework /Home 
Assignment / 
Activity 
Assignment 
(Formative) 

There are situations where a student may have to work at home, especially before a 
flipped classroom. Although these works are not graded with marks. However, a 
student is expected to participate and perform these assignments with full zeal since 
the activity / flipped classroom participation by a student will be assessed and marks will 
be awarded. 

E. SYLLABUS 

 
• Contextual research: to identify potential areas of design research & development. During this 

subject students are expected to gather information and visual materials in a field which has 

sufficient scope for design research and development. 

 

• Formulation of design brief, design concept, research methods and project schedule (log 

book): By week 2 student will have to develop and negotiate a design brief by developing a 

concept based on a particular theme. At this stage student is expected to present their design 

concept based on a colloquium paper in front of a jury of faculty mentors. After the approval 

of concept, student will be expected to meet the design mento rat least twice in a week at 

scheduled times. Formative Feedback will be provided at each meeting and student have to 

maintain a log book which shows their progress and gives evidence of following the design 

process. When students are in the process of design exploration, they are expected to 

research and conduct surveys in the areas of market structure, client group, fabrics and trims 

sources. 

 

• Prototype and portfolio development: To develop prototypes, student have to explore new 
and appropriate methods of pattern making, draping and garment construction in relation to 
the relevant fabrics and the functional aspect of the garment. There will be a “Toile 
Presentation” where student will be expected to present the entire process and findings along 
with prototypes (total 5 ensembles) to a Jury of design and technical mentors and peers. 

 

• Pricing & Costing of Final products: Student will achieve optimum costs of production 
through an understanding of fabric development and finishing processes. Students are also 
expected to do the individual pricing and costing of your final products (total 5 ensembles). 
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• Final submission and presentation: The Final Submission of (total 5 ensembles with entire 
process) which is in week 16 will be supported by an oral presentation and submission of a 
design portfolio in front of a Jury, where student will be expected to justify the 
validity/originality of their design process and findings. 

 
 

• Reflective Journal: Additionally student will be required to submit a Reflective Journal which 
represents their involvement and overall journey of learning and what specifically they 
reflected on. 

• Development and presentation of the work done in previous years. 

• Development of personal development plan. 

• Recording, documenting learning process. 

• Application of layout and individuality in presentation. 
• Design process/ Techniques/ Material/ Markets/ Trends Research. 
• Presentation of learning experience. 
• Photographs of projects and all the work during the Four years presented in a professional 

way using soft skills. 
 

F. REFERENCE BOOKS 

 

Students will identify reading which is relevant to their design concept For example: current fashion and 

business magazines, trade journals, Forecast magazines and fashion journals etc. Throughout the module 

students will be expected to refer to material both from the internet and any available library to gather 

information. 

 
• Aldrich, W. (2008), Metric Pattern Cutting for Women’s Wear, Oxford, Willey Blackwell Publication. 
• Armstrong, H.J. (2009), Pattern Making for Fashion Design, New York, Prentice Hall. 
• Atkinson, M. (2012). How to Create Your Final Collection, London and Lawrence King Publishing. 
• Barrett, J. (2012). Designing your Fashion Portfolio: From Concept to Presentation, New York, 

Fairchild Books. 

• Borrelli, L. (2008). Fashion illustration by Fashion Designers, London, Thames and Hudson. 

• Daniel, T. (2011). The Fashion Sketchpad: 420 Figure Templates For designing Looks and 
Building your Portfolio, California, Chronicle Books. 

• Di Marco, S.M. (2010). Draping Basics, New York, Fairchild Books. 
• Faerm, S. (2012). Creating a Successful Fashion Collection: Everything you need to develop a Great 

Line and Portfolio, London, Barron’s Educational Series. 

• Nakamichi, T. (2010). Pattern Magic- Stretch Fabrics, London, Lawrence King Publishing. 
• Nakamichi, T. (2011). Pattern Magic- II, London, Lawrence King Publishing. 
• Posner, H. (2011). Marketing fashion: Portfolio Series, London, Lawrence Kind Publishing. 
• Szkutnicka, B. (2010). Flats: Technical drawing For Fashion, London, Lawrence King Publishing. 
• Tain, L. (2010). Portfolio Presentation for Fashion Designers, New York, Fairchild Books. 
• Young, D. (2012). Swatch Reference Guide to Fashion Fabrics, New York, Fairchild Books. 

 

G. ONLINE RESOURCES 

• http://www.fdci.org 
• http://www.premierevision.com 
• http://www.style.com 
• http://www.style.com 
• http://www.vogue.com 
• http://www.wgsn-edu.com 

• Collezioni 

http://www.fdci.org/
http://www.premierevision.com/
http://www.style.com/
http://www.style.com/
http://www.vogue.com/
http://www.wgsn-edu.com/
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• Vogue 

• Elle 

• Collezioni Uomo 

• Verve 

• Grazia 

• Harper’s Bazaar 

• GQ 

•  
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A. COURSE ARTICULATION MATRIX: (Mapping of COs with POs) 

 

CO 
 

STATEMENT 

CORRELATION WITH PROGRAM OUTCOMES CORRELATION WITH 
PROGRAMSPECIFIC 
OUTCOMES 

PO 
1 

PO 
2 

PO 
3 

PO 
4 

PO 
5 

PO 
6 

PO 
7 

PO 
8 

PO 
9 

PO 
10 

PO 
11 

PO 
12 

PSO 
1 

PSO 
2 

PSO 
3 

PSO 
4 

PSO 
5 

FD 4201.1 
To conduct independent research on 
self-directed design briefs for gathering 
information using specialized skills across a 
focused area of study. 

  3 3  2       3     

FD 4201.2 To use techniques of forecasting trends 
sourcing fabrics and trimmings and design. 

3         2     3   

FD 4201.3 To able to give pricing and costing of the 
product tak into consideration all the costs 
involved in producing t product. 

3                 

FD 4201.4 To demonstrate ability to plan schedules 
and manage 

     2 2  1   1    3  

 time effectively. 

  

FD 4201.5 To demonstrate the values, ethics 
and competencies as a design entrepreneurs. 

      3      2    3 

FD 4201.6 To exhibit effective oral and visual 
communication skills using a range of media 
to prepare and present product range 

3  3 2      3   3     

 
 

 
1- Low Correlation; 2- Moderate Correlation; 3- Substantial Correlation 



 

 

 

MANIPAL UNIVERSITY JAIPUR 
School of Planning and Design 

Department of Fashion Design 

Course Hand-out 

Long Industry Attachment | FD-4101| 21 Credits | 0 0 42 21 

Faculty : | Class : Core 
 
 
 

 
A. INTRODUCTION: To enable student’s exposure and experience to prevalent 

commercial, professional and industrial practice in the area of their focus in organized or 

developmental sectors. This course help students to make choices for further focus on 

their area of design development expertise in men’s, women’s or kid’s wear. It gives an 

opportunity to get experience of project planning, execution, operation, management and 

presentation as a fashion designer. During the course student will develop the ability to 

work as an effective and contributing member of a team and sharpen problem-solving skills. 

 
 

B. COURSE OUTCOMES: At the end of the course, students shall be able to 

 

[4101.1]. To demonstrate a comprehensive understanding of design and development and 
production. 

[4101.2]. To demonstrate understanding of the entire supply chain of production. 

[4101.3]. To demonstrate a personal design philosophy. 

[4101.4]. To exhibit good logical, creative and intuitive ability towards successful negotiation 

and completion of professional requirements. 

[4101.5]. To exhibit full range of transferable skills preparatory to a professional career. 

 
C. PROGRAM OUTCOMES AND PROGRAM SPECIFIC OUTCOMES 

[PO1]. Critical Thinking: Take informed actions after identifying the assumptions that frame our 
thinking and actions, checking out the degree to which these assumptions are accurate and 
valid, and looking at our ideas and decisions (intellectual, organizational, and personal) from 
different perspectives. 

[PO2].Effective Communication: Speak, read, write and listen clearly in person and through 
electronic media in English and in one Indian language, and make meaning of the world by 
connecting people, ideas, books, media and technology. 

[PO3]. Design knowledge: Apply the knowledge of design fundamentals, and an specialization to 
the 
solution of complex design problems. 

[PO4]. Design/development of solutions: Design solutions for complex problems and design 
system components or processes that meet the specified needs with appropriate 
consideration for the public health and safety, and the cultural, societal, and environmental 
considerations. 

[PO5]. Life-long learning: Recognize the need for, and have the preparation and ability to engage 
in independent and life-long learning in the broadest context of technological change. 



 

 

 

[PO6]. Project management and finance: Demonstrate knowledge and understanding of the design 
and management principles and apply these to one’s own work, as a member and leader in 
a team, to manage projects and in multidisciplinary environments. 

[PO7]. Social Interaction: Elicit views of others, mediate disagreements and help reach conclusions 
in group settings. 

[PO8]. The design and society: Apply reasoning informed by the contextual knowledge to assess 
societal, health, safety, legal and cultural issues and the consequent responsibilities relevant to 
the professional design practice. 

[PO9]. Effective Citizenship: Demonstrate empathetic social concern and equity centred national 
development, and the ability to act with an informed awareness of issues and participate in 
civic life through volunteering. 

[PO10]. Ethics: Recognize different value systems including your own, understand the moral 
dimensions of your decisions, and accept responsibility for them. 

[PO11]. Environment and Sustainability: Understand the issues of environmental contexts and 
sustainable development. 

[PO12]. Self-directed and Life-long Learning: Acquire the ability to engage in independent and life- 
long learning in the broadest context socio technological changes. 

 
 

PROGRAM SPECIFIC OUTCOMES (PSO’S) 
 

[PSO.1]. Ability to discuss fashion and design with intelligence and contextual connect in terms 
of issues related to it and its business globally and nationally. 

 

[PSO.2]. To be able to apply conceptual and practical design process to create innovative fashion 
products in accordance to the buyer groups/segments. 

 

[PSO.3]. To be able to understand the markets structure, operational procedures of the industry, 
client requirements and expectations in terms of domestic and international market trends 
and quality standards prevailing in the fashion and textile industry. 

 
[PSO.4]. Adapt and understand the situations with curiosity and an open mind, take initiative, 

consider and set objectives, plan and manage research activities, reflect on and evaluate the 
outcomes. 

 

[PSO.5]. Achieve proficiency in professional presentations and demonstrate ability to work with 
creative hand skills & presentation technology. 



 

 

 

D. ASSESSMENT PLAN: 
 

Criteria Description Maximum Marks 

Internal 
Assessment 
(Summative) 

 
Activity feedbacks (Accumulated and Averaged) 

 
180 

End Term Jury 
(Summative) 

 
End Term Jury (External) 

 
120 

 
Total 300 

Attendance 
(Formative) 

A minimum of 75% Attendance is required to be maintained by a student to 
be qualified for taking up the End Semester Examination/Jury. The allowance of 

25% includes all types of leaves including medical leaves. 

 

Make up 
Assignments 
(Formative) 

Students who misses a session will have to report to the teacher about the 
absence. A makeup assignment on the topic taught on the day of absence will 
be given which has to be submitted within a week from the date of absence. 
No extensions will be given on this. The attendance for that particular day of 

absence will be marked blank, so that the student is not accounted for 
absence. These assignments are limited to a maximum of 5 throughout the 

entire semester. 

Homework / 
Home 

Assignment / 
Activity 

Assignment 
(Formative) 

There are situations where a student may have to work at home, especially 
before a flipped classroom. Although these works are not graded with marks. 
However, a student is expected to participate and perform these assignments 
with full zeal since the activity / flipped classroom participation by a student 

will be assessed and marks will be awarded. 

 
E. SYLLABUS 

• Specialist technical skill development 

• Specific project on the job to sharpen skills required for chosen area of specialism 

• Further development of generic / cognitive skills 

• Design development specific to a trend, market and commerce brief 

• Market study and trend forecast study 

• Product development 

• Product details and costing 

• Project Portfolio 

 
F. REFERENCE BOOKS 

 

• Current fashion and business magazines / related and relevant bibliography if any and as 

relevant to work experience / job responsibility 

• Trade journals / news papers 
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G. ONLINE RESOURCES 

• http://www.vogue.com 

• http://www.style.com 

• www.wgsn-edu.com 

• www.premierevision.com 

• www.fibre2fashion.com 

 
 

H. SESSION PLAN 
 
 
 
 

Session 
No. 

 

Topics 

 
Week 1- 

24 

Industry Exposure 

Week 25 Presentation 

 

11-14 

 

Students will also incorporate different projects and on internship work. 
Special contribution work such as Craft documentation can also be the part of Portfolio. 

 

http://www.vogue.com/
http://www.style.com/
http://www.wgsn-edu.com/
http://www.premierevision.com/
http://www.fibre2fashion.com/


 

 

H. COURSE ARTICULATION MATRIX: (Mapping of COs with POs) 

 

 

 

CO 
 

STATEMENT 

CORRELATION WITH PROGRAM OUTCOMES CORRELATION WITH PROGRAM 
SPECIFIC OUTCOMES 

PO 
1 

PO 
2 

PO 
3 

PO 
4 

PO 
5 

PO 
6 

PO 
7 

PO 
8 

PO 
9 

PO 
10 

PO 
11 

PO 
12 

PSO 
1 

PSO 
2 

PSO 
3 

PSO 
4 

PSO 
5 

FD 4101.1 
To demonstrate a 
comprehensive 
understanding of design and 
development and 
production. 

3  3 3  2  2   1 2  3    

FD 4101.2 To demonstrate understanding 
of the entire supply chain of 
production. 

 3 3  3   2 1 2     3   

FD 4101.3 To demonstrate a personal 
design philosophy. 

3 2 3 3    2 2  2 2 3     

FD 4101.4 
To exhibit good logical, creative 

and intuitive ability towards 

successful negotiation and 

completion of professional 
requirements. 

        1 2  1    3  

FD 4101.5 To exhibit full range of 
transferable skills preparatory 
to a professional career. 

1 2  3     2 2       3 

 

 

 
1- Low Correlation; 


