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1. Introduction of the Event  

 The Event has been conducted on “Marketing importance and Mindset” 

by Department of Commerce. The session has been taken up by Mr. 

Priyank Dadhich, Founder Infonic Solution and Pinkcity Jobs.Trainer talks 

about importance of marketing in today’s world, how marketing and 

branding is important for he success of any business. Various platforms 

that now a days has been used by different brands for marketing. 

 

 

2. Objective of the Event  

 The objective of the event was to make student understand the 

importance of marketing in today’s scenario. Also make them aware 

about the different platforms that can be used by companies for 

marketing. 

 

3. Beneficiaries of the Event  

Students are the beneficiaries who got insight about various marketing strategies 

that are used by company for making promotion, importance of building self-

branding etc. 
 

4. Details of the Guests  

Mr. Priyank Dadhich, Founder Infonic Solution and Pinkcity Jobs. He is 

Result-driven entrepreneur with a strong background in IT, digital 

marketing, and life coaching. Seeking opportunities to leverage my 

extensive experience and skills to drive business growth and inspire 

personal development 

 

5. Brief Description of the event 

The event has been conducted to make student aware about practical implication 

of marketing in today’s world. How the 4P’s concept of marketing work in the 

real world. Importance of content marketing, social marketing has been studied. 

How Instagram, fakebook has been used for building famous brands. 

 

6. Program Scheme  

 

 

SEMESTER VI 

Course No. Subject Code Subject Title L T P C 

B.COM   CM2106 Principles of Marketing 3 0 0 3 
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7. Lecture Plan 

 

 

S.No Topic Mode CO 

1 Introduction and Course Hand-out briefing  Lecture 2106.1 

2 Marketing – Introduction Lecture  2106.1 

3 Marketing Philosophy-production concept, product, selling, 

marketing, relationship, and societal marketing concepts 

Lecture 2106.1 

4 Holistic marketing functions and Core marketing concepts Lecture 2106.1 

5 Marketing Mix-product, price, place, and promotion Lecture 2106.2 

6 Customer Values  

 

Lecture 2106.2 

7 Marketing Strategies & Plan 

 

Lecture 2106.2 

8 BCG Matrix Lecture  2106.2 

9 Class Activity Class room 

discussion 

2106.2 

10 Segmentation-importance and basis of segmentation Lecture 2106.2 

11 Targeting Lecture 2106.2 

12 Positioning Lecture 2106.2 

13 Class Activity Classroom 

discussion 

2106.2 

14 Marketing Environment- Micro Environment Lecture 2106.3 

15 Marketing Environment- Macro Environment  Lecture 2106.3 

16 Product Characteristics : Level and Product mix Lecture 2106.4 

17 Product differentiation Lecture 2106.4 

18 PLC: Concept and marketing strategies Lecture 2106.4 

19-21 New product development Lecture 2106.4 

22 Class Activity Classroom 

discussion 

2106.3 

23 Concept and process of Pricing Lecture 2106.4 

24 Factors influencing pricing decision Lecture 2106.4 

25 Pricing methods Lecture 2106.4 

26 Marketing Channels Decision  Lecture 2106.5 

27 Wholesaling  Lecture 2106.5 

28-29 Retailing  Lecture 2106.5 

30-31 Promotion Mix: Factors determining promotion mix Lecture 2106.5 

32-33 Advertising : Concept & 5M’s of advertising  Lecture 2106.5 
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34 Advertising: Methods  Lecture 2106.5 

35 Sales promotion Lecture 2106.5 

36-37 Personal selling Lecture 2106.5 

38 Publicity and public relation Lecture 2106.5 

39 Direct marketing Lecture 2106.5 

 

 

8. Screenshots of the event  

 

Figure 1 Dr Meenakshi Sharma inviting Guest Speaker 
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Figure 2 Mr. Priyank Dadhich explaining the marketing importance and how different platforms can 

be used in enhancing the branding 

 

 

Figure 3  Mr. Priyank Dadhich explaining the marketing importance and how different platforms can be used in 

branding 
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Figure 3 Mr. Priyank Dadhich explaining the marketing importance and how different platforms can be used in 

enhancing the branding 
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9. Brochure of the event  

 

https://teams.microsoft.com/l/meetup-

join/19%3ameeting_YzIwMzcyYTYtOGQ2Mi00ZjNhLTk4YmItODEzOTkxNzQ5NGE1%40thread.

v2/0?context=%7b%22Tid%22%3a%2227282fdd-4c0b-4dfb-ba91-

228cd83fdf71%22%2c%22Oid%22%3a%22967e3f89-247c-4044-a960-a62657eee2eb%22%7d 

 

10. Attendance of the Event  

Total attendee- 

S.No. Registration No Student Name Department 

1 220902004 SEJAL AGARWALLA Commerce 

2 220902005 KIRTI AGARWAL Commerce 

3 220902009 PRIYANSHU AGRAWAL Commerce 

4 220902012 SANJAY CHOUDHARY Commerce 

5 220902015 AASTHA LAMA Commerce 

6 220902016 SAMEER KHAN Commerce 

7 220902019 ARUSHI AGARWAL Commerce 

8 220902020 RAM RATAN DHAKAR Commerce 

9 220902024 YASHMIT SHUKLA Commerce 

10 220902026 HARSHIKA THAKUR Commerce 

11 220902031 LOKESH YADAV Commerce 

12 220902039 ISHAAN TAK Commerce 

13 220902040 NAMAN GAUR Commerce 

    

https://teams.microsoft.com/l/meetup-join/19%3ameeting_YzIwMzcyYTYtOGQ2Mi00ZjNhLTk4YmItODEzOTkxNzQ5NGE1%40thread.v2/0?context=%7b%22Tid%22%3a%2227282fdd-4c0b-4dfb-ba91-228cd83fdf71%22%2c%22Oid%22%3a%22967e3f89-247c-4044-a960-a62657eee2eb%22%7d
https://teams.microsoft.com/l/meetup-join/19%3ameeting_YzIwMzcyYTYtOGQ2Mi00ZjNhLTk4YmItODEzOTkxNzQ5NGE1%40thread.v2/0?context=%7b%22Tid%22%3a%2227282fdd-4c0b-4dfb-ba91-228cd83fdf71%22%2c%22Oid%22%3a%22967e3f89-247c-4044-a960-a62657eee2eb%22%7d
https://teams.microsoft.com/l/meetup-join/19%3ameeting_YzIwMzcyYTYtOGQ2Mi00ZjNhLTk4YmItODEzOTkxNzQ5NGE1%40thread.v2/0?context=%7b%22Tid%22%3a%2227282fdd-4c0b-4dfb-ba91-228cd83fdf71%22%2c%22Oid%22%3a%22967e3f89-247c-4044-a960-a62657eee2eb%22%7d
https://teams.microsoft.com/l/meetup-join/19%3ameeting_YzIwMzcyYTYtOGQ2Mi00ZjNhLTk4YmItODEzOTkxNzQ5NGE1%40thread.v2/0?context=%7b%22Tid%22%3a%2227282fdd-4c0b-4dfb-ba91-228cd83fdf71%22%2c%22Oid%22%3a%22967e3f89-247c-4044-a960-a62657eee2eb%22%7d
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14 220902010 GOVINDRAM DHOJAK Commerce 
 

11. Link of MUJ Website 

 

 

 

Dr Saurabh Sharma 

                                                  HoD, Commerce 

 


